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Note: Attempt all Sections. In case of any missing data; choose suitably.
SECTION A
1. Attempt all questions in brief. 2x07=14
Q no. Question CO | Level
a. Define "flow of communication" in an organization. 1 K1
fodl TTe H "HaR & YaTe" Bl GRHINT B |
b. How do vowel sounds differ from consonant sounds? 2 K2
R @l o @il 3 6 geR ferg?
C. List three key components of a résumé. 3 K1
TAISIET & - W gcd| & gl s
d. What is the significance of passion in speech delivery? 4 K1
HTSOT S B S &1 1 I8 82
e. What is the purpose of illustrations in a presentation? 4 K1
ot TRgfd & R &1 IER9 R 72
f. What does it mean to provide constructive feedback? 4 K1
REAIHSD Yfdehd1 YaT P P T HAeldl 52
g. Name two types of social media platforms used for webinars. 5 K1
AR & 1T IuINT fbT S a1l & YR & FINe HifSAT Wewid & A4
ddigu|
SECTION B
2. Attempt any three of the following: 7x3=21
Q no. Question CO | Level
a. Differentiate between code and-content in communication. How do they influence’| 1 K2
the interpretation of a message?
wﬁﬁﬁaﬁ%@amﬁléwmaﬁwaﬁﬁumﬁa
ARG
b. What are the challenges faced while writing an SOP, and howcan they be | 2 K2
overcome?
Tl Ot forgd qw foe gl &1 ATHAT 631 USdl g3iRa= oy g fasa
ST gehdll 82
c. Explain how the structure of a technical proposal ‘contributes to clarity and | 3 K2
persuasiveness.
gﬁﬁ%aﬁﬁmﬁwmwmﬁ? IRl H IRTGH P!
I
d. How does emotional intelligence contribute to.building trust in a team? 4 K3
HiaTed gfgre it &n & fayrg o9 & $Q arreF 3t 82
e. Discuss the ethical and effective use of social media in promoting content. How | 5 K3
should individuals balance promotion with authenticity?
IRl P ST o1 # i Hifew & Afde iR yyid Iuan wRI=i
B (ATl B! TR B AHIOISA & 1Y B Aferd ST a1
SECTION C
3. Attempt any one part of the following: 07x1=07
Q no. Question CO | Level
a. Provide an example of a situation where non-verbal communication played a | 1 K2
crucial role in conveying a message.
ﬁ?ﬁ@@g@%ﬂﬁﬁﬁﬁﬁ?%ﬁﬂ%m%ﬁﬁw
‘Hm$| I
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b. How can understanding voice dynamics improve communication effectiveness? | 1 K2
Provide examples.

TS HI Tfa=iadr & A ¥ TaR THERId § 58 gUR 81 Tl 82

JaTeRUN UM B
4. Attempt any one part of the following: 07x1=07
Q no. Question CO | Level
a. Prepare a list of dos and don’ts for effective networking at a career fair. 2 K3
HRER T T guTdt Feafdh & o 31 HReiR &1 9 X it U d IR B
b. Write an email to a professional contact requesting an informational interview. 2 K3

TS AITHR & SR & oy e =R Iudh &l Ue 38d ford |

5. Attempt any one part of the following: 07x1=07
Q no. Question CO | Level
a. What strategies would you use to maintain audience engagement throughout a | 3 K2
presentation?
Tt Rgfa & SR =it ot TEHIfTar sFE Te= & forg oy fose oo
BT TN U2
b. In a project report, how would you present technical data to make it more | 3 K3

accessible to non-experts?

foeit tioige RO o, oy da-itat ST & IR-aRws & e eifie gay &=

¥ foru I Y TRgd B
6. Attempt any one part of the following: 07x1=07
Q no. Question CO | Level
a. Discuss the role of feedback in improving communication skills. How can leaders | 4 K3

glve and receive feedback effectively?

YIR DIYA B! IgaR §91 H Bl bt ST W ==t SR gHdt 1
HISa® H9 3 3R U B Gohd 82

b. In what ways can you use thinking skills to analyze)and solve a leadership | 4 K3
communication problem?

A9 TIR THWT 1 fazauor iR T &4 & o oy {5y yaR 9=

DR BT I PR Johd o7
7. Attempt any one part of the following: 07x1=07
Q no. Question CO | Level
a. What strategies would you use to.ensure your use of social media is both effective | 5 K3

and ethical?

78 YR B $ g e g @ifgar &1 Sudi guid ok Afds S R,
3T BT Ut 1 U B2

b. How would you apply the concept of personality from Maslow, Freud, or Jung to | 5 K3
make the content more relatable and engaglng to your tar %; audience?

TR B U A el & e sifve 3THYH 1 F oy
mw@,mmw%w@aﬁ&mwaﬁﬁmﬁ?
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