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(e) ~ Whatis 'Co-branding in Sewice‘Profnotioﬁ 2
() Whatisservice blueprir_it ?

(2) " Define Customer Relationship Management.‘
(h) Define destroyer pricing in service marketing.

(i) Explaindifferentlevels of services.

() Explainservicereliability.

y e Section-B
Attempt any three out of 5 parts given below in 100
to 200 words each : 10x3=30
. (a) What do you mean by service marketing ?
- Differentiate service marketing with product
marketing.
(b)  Elaborate the steps involved in service product
planning. |
(c) What is the role of customer satisfaction in

success of service marketing ?

(d) What is the role of service delivery in service
marketing ? Explain.
(é) What are the key decisions to be accounted for

global marketing of services ?
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" Section-C T £l

~ Attemptall questions in 300to 500 words each. 10x5=50

"Technology has changed the rule of the game in
service marketing." Critically comment. »

A Or
What are the components of augmented marketing

mix ? Explain with examples.

"Simultaneous production and delivery of service -

leads to numerous operational issues in service

marketing." As a manager of an organized food retail
store, what speciﬁc steps would you take to minimize
the implications on your business arising out of this ?
Or ;

"Physical evidences have become a distinct selling
point and growth of organized retail format is a result
of that." Present your comment to the statement
analyzing the role of physical evidence in service

marketing

What do you mean by Service Quality ? How is

service quality measured ? Answer in special

' referenceto banking industry.
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Or '
Assumlng that you are a marketmg manager of a
 telecom service provider, how would you decide on
-and - design  your segmentation, . targeting .and

positioning decisions ?

What are the key de0151ons 1in Global Marketmg of -
Indian Grand Prix of F ormula 1 Race s

Or

"‘What are ‘the principal driving forces in Global

Marketing' of Services ? Answer in reference to

marketing of International hospitality brand.

Write short hotes on any two ofthe fbllowing i
(i) Recent trends in International Marketing of
Services

(ii) . Zone oftolerance

- (ii1) - Marketing of Financial Services.
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